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Our Mission
"To improve lives and build community by engaging individuals and mobilizing collective
action."

Our Vision

To achieve our mission, we aspire to:

. Energize and inspire people to make a difference

. Be credible and accountable in raising and
distributing funds

. Provide meaningful opportunities for individuals

to realize their potential by demonstrating
volunteer leadership in service to this community

. Reflect the diversity of the community we serve

. Craft human care agendas within and across our
communities

. Build coalitions around these agendas

. Increase investments in these agendas by
expanding and diversifying our own resource
development and fundraising efforts and
supporting those of others

. Ensure these investments have recognizable
impact
Objectives
o Raise funds through a unified campaign that maximizes financial resources available to

enable Partner Agencies to improve our community’s quality of life

. Allocate funds to meet current and changing human care needs in the community

. Promote co-operation and co-ordination among human care organizations

o Provide responsible stewardship of resources to maximize community benefit from
donor dollars

) Take a leadership role in enhancing this community’s quality of life

o Provide training and consultative services to enhance the leadership of non-profit
voluntary organizations

o Communicate year-round to enhance United Way's image in the community and
increase awareness of United Way

) Build a sustainable volunteer base to fulfil the objectives of United Way

Values

o Provide non-partisan leadership in social change by focusing attention and resources
on issues related to our mission

o Endorse innovation, partnerships and collective action to stimulate new ideas, create
opportunities and build relationships that advance our mission and build community

o Respect community wisdom and encourage citizen involvement in mobilizing
communities

o Encourage and promote volunteerism and volunteer leadership in all that we do

o Demonstrate trust, integrity, transparency, efficiency, inclusivity and respect in all

our actions, programs and relationships by maintaining the highest ethical standards
o Embrace diversity by reaching out to and building on the diversity within our
communities and proactively removing barriers to participation
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Our 2018 Campaign Chair

Megan Murphy

Megan was born and raised in

Peterborough. Upon graduation from St.
Peter’'s High School, she was awarded the TD
Canada Trust scholarship for Outstanding
Community Leadership. She went on to study
at York University where she obtained a
Bachelor of Fine Arts in Theatre Performance.
She is also a graduate of the Documentary
Filmmaking Institute at Seneca College and
the Second City Conservatory Program.

She is currently a morning show co-host on
two Peterborough/Northumberland radio
station, 93.3 myFM and 107.9 Classic Rock
and an afternoon drive co-host on Oldies 96.7.

As an actress she has appeared on-screen in
various roles from Flashpoint to Tim Hortons
commercials. Locally she has appeared in a
number of theatre productions including New
Stages recent interpretation of Angels in
America and Between The Sheets alongside
Linda Kash.

She has directed a number of short films,
including Shelf Life and Towns End, (about the
closing of PG Towns and Sons General Store
in Douro), both of which were programmed at
ReFrame Film Festival. Shelf Life won an audience choice award. Her feature film, Murphy’s
Law, which chronicled her journey across Ireland on her deceased father’s bicycle, won best
documentary at the Fingal Film Festival in Ireland in 2016.

She is public speaker, emcee and a published writer with her most recent story appearing in the
May 2018 edition of Readers Digest. She recently collaborated with local musician Melissa
Payne, to create a music video for the song Strong Heart. The video generated funds for Sick
Kids Foundation, raising more than $22,000. She sits on the board for New Stages Theatre
Company, and has volunteered with Trent Valley Archives, the Easter Seals Telethon, and Safe
Haven for Refugees.
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Investing for Impact

When you invest in the work of United Way you invest in our communlty We take great pride in
providing stewardship excellence, promising to:

e undertake an intensive funding application
and review process ensuring funded
agencies meet the highest standards in
operational and management effectiveness,

e take responsibility ensuring your
contribution is invested in the most effective
and efficient way, -

e monitor and report the performance and WHAT 1] S —

measure the impact of your community
inveStmentS- LO c A L LU V E

Outcomes of Your Investment:
United Way has identified 10 priority outcomes to —— LOOK LIKE? —
guide all our investment activities.

Your investment Your investment

he | pS people gain skills he'pS people establish:

and realize their potential * Healthy Aging for
through: Older Adults
* Mental Health &

Your investment

he|pS people meet
their basic needs through:

* Food Security

* Housing Access &
Stability

* Financial Literacy &
Income Growth

* Education and Life

SLills for Youth Addictions Recovery

* Violence or Trauma
Resilience

® Inclusive Community

¢ Supports for Families
* Employment and Skills
Training

S 8 0 SRVE D

Investing Your Dollars

Our intent is to be focused in our funding and to fund deeply over time. Our belief is this
approach has the best chance of realizing impact in our community. Our funding model features
three distinct funding streams;

e Long Term Fund: core funding over 5 years (75% of community investment dollars)

e Innovation Fund: shorter term funding up to 2 years (20% of community investment
dollars)

e Neighbourhood Fund: short term local funding (5% of community investment dollars)
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Fund Distribution

A panel of trained volunteers meets with the agencies funded by United Way

to review their requests for funding. This is an extensive process that reviews both the
accountability and governance of the organization and the validity of the request. United
Way’s fund distribution process incorporates the strategic directions adopted by United
Way in order to reach its full potential in the community. Regarding its fund distribution
process, United Way is committed to: ensuring donor dollars are invested in
organizations and programs that address current and changing needs in the community;
collaborating with the community to determine community needs and emerging priorities;
focusing on the impact and results of United Way funded programs; and maintaining
needed services in the community. Panel decisions and recommendations are reviewed
by our Community Impact Committee, who then seek final approval for use of funds from the
United Way Board of Directors.

United Way’s Long-Term Priority Funding

This United Way Peterborough investment stream is used to stabilize agencies that align to the
community priorities and outcomes identified by United Way. Agencies receive funding for up to
5 years and are expected to meet the highest standards in organizational accountability. Close
to 75% of our community fund is used to support long-term investment.

* Big Brothers & Big Sisters

* CMHA

* Community Care Peterborough

» Community Counselling & Resource Center

» Community Living Peterborough

* Elizabeth Fry Society

e John Howard Society

» Kawartha Sexual Assault Centre

* New Canadians Center

* PARN

* Peterborough Community Chaplaincy

* PCCHU (Food for Kids)

 Peterborough Family Resource Centre

 Peterborough Youth Services

* Trent Valley Literacy Association

* YES Shelter for Youth and Families

* YWCA

United Way’s Innovation Funding

Through our Innovation Fund, United Way supports non-profit innovators, whether small or
large, to design and/or deliver new initiatives that meet identified emerging social issues.
Innovation Funding is one-time funding provided for up to 2 years to an individual charitable
organization for their own initiative or to serve as the lead on a multi-agency initiative. 20% of
our community fund will be allocated to supporting innovation in the non-profit sector. United
Way is proudly supporting the following two projects through Innovation Funding:

Homeward Bound: Provides the most vulnerable women and their children an opportunity to
grow, to achieve a sense of wellness and belonging, have improved self-esteem and
sustainable employment that will allow them the capacity to manage their own personal
finances, build assets and be contributing members of the community rather than users of a
service and a drain on the economy. United Way was very interested in funding the work of the
Homeward Bound program due to its innovative wrap-around approach which has not been
seen before in our community.

. Give. Volunteer. Act.
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Host Homes project lead by A Way Home Peterborough: United Way will be providing $38,112
in innovation funding to kick-start the development of a Host Homes Project in Peterborough.
Host Homes are a community-based, early intervention and prevention program for youth
experiencing or at risk of homelessness. Host Homes provide an alternative to emergency
shelter, couch surfing and sleeping outdoors by matching youth at risk of homelessness with
community volunteers willing to provide a safe place to stay in their home. This can be a short-
term, respite stay or for longer than a year to support transition to permanent housing
depending on the youth’s situation.

United Way’s Neighbourhood Funding

United Way wants to make neighbourhoods safe and strong across our community. Our focus is
to support neighbourhood vitality through strong resident engagement and local leadership to
achieve positive change. This fund supports grassroots neighbourhood and resident initiatives.
Our intention is to allocate 5% ($25,000) of our community fund to this important work.
Currently, United Way is funding:

Sacred Fire: A small grassroots group of Indigenous community members working together to
maintain a sacred space created within the City of Peterborough. It is the hope of this project to
bring isolated people together to remember who we are as Anishinaabe people. To help
individuals and families connect with each other in meaningful ways.

DBIA/Warming Room: Downtown Clean Team is an initiative that can be found in other
Canadian and American cities. Marginalized individuals of all ages, including youth, will be
recruited and hired to clean and maintain sidewalks of their downtown in order to tackle the
status or perception that downtown is not clean and marginalized individuals are dangerous.
This will provide various opportunities of employment, life skills, motivation, a sense of
community belonging for marginalized individuals.

Neighbours Fighting Poverty: The purpose of the Awesome Bridging Team is to pursue the
continued learnings from our cross-cultural interactions among middle and low-income
participants. Trust will continue to be slowly grown, class and cultural divides bridged, towards a
neighbour to neighbour long-lasting relationship. The Awesome Internship Program pilot will
provide training and a hands-on learning opportunity for people living in poverty to grow their
skills as co-facilitators. The Interns gain leadership, program-planning, public speaking, and
facilitation skills in the following opportunities.

McDonnell Street Neighbours: A group of neighbours working together to create opportunities
to grow a sense of neighbour spirit, establish a neighbourhood association and run several
activities designed to consult with our neighbours on ways to better our collective lives while
addressing some of the challenges we all face.

Wild Eats: Leta Brownscombe Co-operative Homes is an eighty-unit non-profit housing
provider located in the north end of the City. Home to over 200 people of all ages representing
many different ethnic groups. Their community garden will serve Co-op Members interested in
growing healthy food for their families. The youth, through the Co-op’s Kids’ Committee, will be
designated a large and a medium planter box (sizes A and B) which will be used for educational
purposes such as workshops on sowing, fertilizing and harvesting methods.

The River Magazine: The River Magazine is a community-based arts publication that provides
a platform for creative expression for those living in poverty or on a low income in the City of
Peterborough.

Carol’'s Place: Carol's Place is a newly formed non profit (Dec. 22", 2017) which is working
towards building a 24/7 community hub for those that are marginalized, living in poverty and/or
isolation. This was a dream of the late Carol Winter who wanted a warm place for everyone to
go at any time and who fought everyday to bring awareness for those who could not speak for
themselves.
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Men Supporting Men: A peer lead volunteer group geared strictly towards men who may be
struggling in their personal lives for any number of reasons. We meet weekly at space provided
by the John Howard Society and we offer a non-judgemental, safe place to discuss anything
including; legal problems, financial concerns, drug and alcohol abuse, parenting, marital issues
or any other concerns we may have. We bring in guest speakers to address the group such as
lawyers (criminal or family}, financial planners, addiction counsellors and financial aid workers
who answer questions our attendees may have.

Youth Advisory Committee: This funding would go towards organizing a day that showcases
the artistic talents that Peterborough youth have to offer. This art festival, which we are naming
“Voice: Youth Art Expo” would be an afternoon that allows youth in Peterborough to display their
work, anything from singing, to poems, to short films or writing, which gives them their own
unique voice within the community.

Summer Street Festival: The intention of the Summer Street Festival is to enhance the
NeighbourPLAN Program in the neighbourhood of Jackson Park Brookdale (in Northcrest
Ward). The festival will enhance the NeighbourPLAN Program led by GreenUP by supporting
the broad goals of connecting residents to their neighbours and their community that will in turn
create a more livable, active and inclusive neighbourhood. The Summer Street Festival will
introduce educational elements and social activities at the event that meaningfully enable
interaction and community building for a wide demographic, from children and youth, to parents
and elders.

Creating Space: Creating Space is a community arts studio which fosters diverse connections,
resilience, and social change in Nogojiiwanong-Peterborough by making art of all kinds, telling
stories, and learning together among people of all ages, abilities, and walks of life. We uplift the
diverse identities in Nogojiiwanong-Peterborough and highlight local resilience, strengths,
interconnectedness, and potential for bridge-building between community members.

Building Knowledge-Strengthening Capacity

We continued our commitment to supporting the development of strong and effective charitable
sector organizations. By offering an extensive menu of professional development opportunities
such as organizational management training, mediation, and strategic planning we build the
skills needed to be effective and responsible leaders.

Striving to End Homelessness

For over 10 years, United Way Peterborough has been overseeing the distribution and use of
Homelessness Partnership Strategy funds in Peterborough City and County. Through our
competent stewardship well over $1million dollars in federal funding has been secured and
distributed to innovative and collaborative approaches to ending homelessness in our
community.

For four days, from March 20th to March 23rd 2018, a homelessness count and surveys were
conducted in the City and County of Peterborough to better understand the needs of people
experiencing homelessness. The goal was to know every person experiencing homelessness
by name and to help them get connected to housing and support services as quickly as
possible.

Undertaking a homelessness count is important to ensure everyone experiencing homelessness
is accounted for. It is also a strategy to help understand the big picture of need and level of
vulnerability of people experiencing homelessness across the City and County of Peterborough.
It provides information to allow the community to measure progress towards ending
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homelessness. Though, it is hot simply about counting homeless persons; it's about catalyzing
change at the local and national levels to end homelessness. A homelessness count helps to
plan responses to homelessness, better allocate resources, and supplement effective
programming.

Community Leadership for Change on pressing Social Issues

United Way Peterborough believes in the power of community collaboration to drive change on
the pressing social issues impacting our community. The following is a list of community
committees and collaborative initiatives of which United Way is a member:

e Basic Income Guarantee Committee

e Basic Needs Committee

e Board of the Peterborough and District Labour Council

o Community Advisory Board HPS

o Homelessness Support Services Coordinating Committee
e Peterborough Council on Aging

o Peterborough Food Action Network

e Peterborough Planning Table for Children and Youth

o Peterborough Poverty Reduction Network

e Peterborough Precarious Employment Research Initiative
e Peterborough Youth Commission

e Worker’'s Action Centre

o Workforce Development Board

, Give. Volunteer. Act.
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Stories of Impact

It took Joummana Mualem and her family four
years to escape the turmoil of the Middle East.

They traveled from Syria to Egypt to Bahrain and
then to the United Arab Emirates before finally
securing paperwork needed to move to Canada.
| They landed in Peterborough thanks to a private-
sponsorship group in autumn 2016 and have
since embraced the community as much as it has
embraced them.

The family has settled in nicely to their new home,
thanks in part to the many programs and services
provided by the New Canadians Centre (NCC).
Those services are partially funded by the United
% Way of Peterborough and District.

This year, the NCC received $55,122 from the
United Way. Hajni Hos, executive director of the
NCC, says that money is used for all newcomers
to Peterborough, not just those from Syria who

have arrived since late 2015.

“Funding from United Way enables us to support newcomer clients who we would not be able to
support otherwise through federal funding for example international students, migrant workers,
refugee claimants, etc.,” says Hos.

“But funding is only one benefit we receive from the United Way. Experts at United Way support
our staff and board (with) professional development through various workshops. By being a
member of the United Way family we are able to network and partner with other community
organizations, and help the ones in need together.”

Joummana says the NCC has become a second home of sorts for her family, husband
Mohamad Bashar Asfary, daughter Malaka Asfari, 15, and son Faadel Al Asfari, 13.

Early on they started volunteering as interpreters because they speak both Arabic and English.
Her son Faadel says he’s been given opportunities to try different things he would not have
been able to in Syria and other Middle Eastern countries.

He’s also settled in nicely at St. John Catholic Elementary School, where he has made many
new friends.

“I feel like | can speak the way | want to without worrying about being attacked or made fun of,”
says Faadel. “It's very peaceful here with people who appreciate you.”

Wise for his young age, Faadel speaks openly about the atrocities his family faced before finally
finding sanctuary in Canada. Their last stop in the United Arab Emirates was fraught with
prejudice because they came there from another country.

They had no other place to turn while fleeing the violence that was encircling them. Their home
community near Aleppo, Syria, was ravaged by war. Faadel’s father Mohamad was a family
doctor whose office was destroyed.

“I felt it would never end,” says Joummana.

The turning point was the day five children were kidnapped from Faadel's school. Faadel didn’t
know the children, however, he has lost touch with other close friends from his home.

“I had one friend who escaped to Lebanon while we were still in Syria. | haven't heard from him
since 2013,” he says.

The four years that followed was full of never-ending stress. For an entire year, the family lived
in a hotel, using all of their savings to survive.

. Give. Volunteer. Act.
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“It was like being in a boat trying to get somewhere and we are just stuck in that boat,” explains
Joummana. “But you never give up. | wanted to teach them (my children) to not give up.”

With some family already in Canada, they began the process of moving here.

They arrived on Sept. 27, 2016.

Since then, Joummana has started a job with the Kawartha Pine Ridge District School Board as
an Arabic teacher at Peterborough Alternative and Continuing Education. Her husband has
been volunteering at Trent University doing medical research as well as interpretation services
for the NCC.

Approximately 400 people from Syria are living in the Peterborough area. According to Hos, four
families have moved away to join other family members in other communities, however, four
new families from Syria have moved here.

Each makes its way to the NCC for support, which is given through community funding provided
to the organization.

“How the community has stepped up in the last two years is amazing,” says Hos. “It has allowed
us to provide support on a whole new level.”

The show of support is evident by the NCC’s Wall of Hope. When you walk into the building on
Romaine Street, you are greeted by dozens of post cards with encouraging messages for new
comers to read.

The Wall of Hope campaign is held each holiday season along with the NCC’s Choose Hope
fundraiser. People are encouraged to give monthly gifts or one-time donations to the NCC to
help new comers achieve success. Donations can be made by

visiting www.nccpeterborough.ca.

Beyond this, donations to the United Way campaign will also go a long way to providing
continued support and hope for families, like Joummana'’s.

“Our kids now have a future,” she says. “Now they can control it.”

by Lance Anderson

Lance Anderson is a photographer/reporter with Peterborough This Week and mykawartha.com
Follow Lance Anderson on Twitter: @lancerlens
Email: landerson@mykawartha.com

. Give. Volunteer. Act.
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Robert Hamm
Robert Hamm stared back at a broken man.

The reflection on a scratched mirror above a tiny sink inside his cell at the Central East
Correctional Centre in Lindsay was far from the person Hamm wanted to be.

He was broken and ashamed of what he had done — what he had put his young daughter
through. His cellmate, another drug addict dealing with the vile effects of withdrawal, was no
help.

Hamm didn't like what he was seeing.

He didn't like the fact that little Reah Jo may never get to know her father. He didn't like being a
bad man. He didn’t like what his future held if he continued on his destructive path.

Today, Hamm, 35, is a different person. He is clean, sober, and a caring father whose sole
purpose is to be there for his little girl, a peppy four-year-old kid unaware of the hardships her
father has endured to turn his life around, to be the person many around him knew he could be.

Robert Hamm is a new man.

Hamm started with marijuana and alcohol when he moved to Fort Erie from Brampton with his
family when he was around 13 years of age. He was a city kid now in a small town trying to fit in
with new friends.

Rebellion set in. He dropped out of high school in Grade 10, took a job at the Fort Erie race
track and started experimenting with harder drugs like cocaine.

At 18, Hamm moved to St. Catharines with a girl. Then came the heroin, and it was all downhill
from there.

“He would come home and his mother would sit him down and say you've got to be better. You
need some help,” recalls Hamm'’s father, Steve.

But drugs had a vice grip around Hamm'’s life. Everything he did was for that next hit. He

resorted to selling narcotics to pay the bills and to itch that constant scratch, that nagging
compulsion to get high.
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Employee Campaign Co-ordinator Handbook

Hamm knew the damage he was doing to himself. He started taking methadone to begin
recovery. Everything was going great until he moved to Peterborough.

His mom was sick and he came to help. He soon met another girl, and within two weeks was
right back into the drugs. She was living the lifestyle from which Hamm was trying to escape.

His girlfriend became pregnant. She gave birth to Reah Jo 13 days after Hamm’s mother died.
Her death sent Hamm on a spiral into depression.

He consumed more drugs to mask the pain and sold more drugs to pay for his addiction.

All this soon caught up with Hamm. He was arrested after selling drugs to an undercover police
officer in 2014. That landed him in Lindsay jail, but the experience wasn’t enough to scare him
straight. He was released on bail and went right back to his old ways.

By now he and his girlfriend had racked up domestic assault charges. Court orders were issued
so Hamm could have no connection with his ex-girlfriend. He ignored those orders on Dec. 23,
2014, when he brought Christmas presents over to his daughter. He says his ex asked him to
stay with Reah Jo while she went to the doctor’s office.

He fell asleep with Reah Jo in his arms and woke a couple of hours later to his ex saying the
police were on their way.

She had told the doctor that Hamm was with Reah Jo. The doctor, says Hamm, was obligated
to notify police because of the couple's history of drugs and assaults.

“The police surrounded the house,” recalls Hamm. He spent Christmas 2014 in a jail cell.
“It was heart-wrenching,” says Steve. “He knew he shouldn’t have gone there (to his ex’s
house). He broke a court order.”

Hamm had a court date of Jan. 14 to answer to the charges. His ex was supposed to be there,
but didn’t show up. Hamm found out from his lawyer that the Children’s Aid Society was now
involved.

Hamm was told his ex was given two choices: put Reah Jo and her other child into foster carer
or a court order would be sought to take them. Reah Jo’s mother opted for foster care and
Hamm want back to jail.

Broken and alone, Hamm recalls the moment his life changed. That reflection peering at him
from the dingy, scratched mirror. Seeing that person, that man who may never see his daughter
again. It was too much to bear.

“That was my rock bottom,” says Hamm.

Charges against Hamm were eventually withdrawn and he was released from jail with no place
to go but the Brock Mission men'’s shelter.

Steve’s girlfriend, Barbara Saunders, intervened. She told him there was no way he was going
to a shelter and invited him into her home to live.

“The Robby | had seen was this teddy bear on a road to recovery. | saw all the good in him and
I've always been a person to say give people another chance,” says Saunders.

” Give. Volunteer. Act.
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Hamm doesn’t know if he could have successfully recovered from his addictions if he was living
in a shelter. “It was very important,” says Hamm. “Barb took me in and she’s part of the reason |
am who | am today.”

Hamm started the long road to recovery. He began setting up meetings with the Children’s Aid
Society to arrange for supervised visits with his daughter. He was told he would have to make
some real changes in his life if he wanted to be a full-time father.

Those changes included battling the demons of addiction and anger. He enrolled in every
course available through the John Howard Society, Community Counselling and Resource
Centre, FourCAST and the Salvation Army. Many of these programs are funded by the United
Way of Peterborough and District, programs that helped Hamm change, eventually becoming
Reah Jo's full-time parent.

Hamm has since started his own group, Men Supporting Men, with Garnett Sage and Cody
West. They meet every Thursday at the John Howard Society from 6 to 8 p.m. The group is
open to all men, no matter what they are dealing with. Hamm says it's a safe place for men to
discuss their problems and learn ways to get help.

Although not affiliated, Hamm says the John Howard Society gave them a room to hold the
meetings.

On Tuesday morning (Sept. 19), Hamm was given an opportunity to thank the United Way and
its many supporters and agencies at the 2017 campaign kickoff breakfast. He delivered an
emotional speech about his life.

“There was a hig crowd which made me pretty nervous,” says Hamm. “But seeing my daughter
there was a big help for me. She’s turning five in October and she doesn’t know what she’s
done for me.”

Sobriety has opened many doors to Hamm. He now works for himself doing property
maintenance and construction jobs. He met a new love, Christina Erskine, whom he and Reah
Jo now live with.

“She’s an amazing woman who gave me a chance,” says Hamm. "There’s something special
about her.” As for Steve, he’s just proud his son has become the father he knew he could be.
“l always knew he had it in him,” he says.

credit: Peterbio: Robert Hamm

News Sep 22, 2017 by Lance Anderson (/haldimand-author/lance-
anderson/5165fd55-baeb-485f-a9fb- 386eble4bc3f/) [ ]
(mailto:landerson@mykawartha.com) Peterborough This Week
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Erica

“l am not a victim. | am a survivor.”

= Erica was living the carefree, college life in
- Hamilton when she met him. He was wild and
- fun... everything you want from a college

~ boyfriend. They started dating and within a
couple of months Erica was pregnant.

She knew immediately that she was keeping
the baby. Erica told him she would do this with
him if he chose to stay, or on her own if he
didn’t. He stayed. Erica took time off school.
He continued to party. Despite her requests
that he start cutting back on his drinking before
the baby was born, he persisted. The more
she asked him to slow down, the more heavily
he drank. The more he drank, the more
abusive his words became. Before long his
verbal abuse turned physical. Erica learned to
live on eggshells, not wanting to risk harm to
her unborn baby. She did whatever she could
to keep the peace.

Baby Avery was born. And she was beautiful.
But Erica’s joy eroded as the abuse became more and more violent. She didn’t know what to
do. She was alone in a still unfamiliar city without friends, family or a job. She couldn't afford to
go back to school. Leaving Avery alone with “him” was out of the question. Erica was scared
and felt trapped but she didn’t know how to ask for help because she was convinced this was all
in her head, despite the very real bruises.

One night, when Avery was not quite two years old, she witnessed her father choking Erica with
such ferocity that she wasn't able to breathe. When he finally let her go, Erica crawled into the
kitchen sobbing. Curled up into a ball, she cried out for someone to help her. When she looked
up, little Avery was smiling into her eyes. She patted her mom’s back and said, ‘it's okay,
mommy.’

“She is my angel.”

After that incident, Erica and Avery moved out. They rented an apartment six blocks away. Still
not ready to admit what was happening and hopeful that things would change, she kept her
relationship and continued to spend most of her time with him. But things didn’t change and the
abuse did not stop.

A year later, she’d had enough. She called her parents and said, “I'm ready to come home.”

Erica brought Avery to her parents’ house, near Peterborough, for Christmas. They never went
back.
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Coming back to her hometown felt warm and inviting. She and Avery stayed in her parents’
basement. Her mother phoned the local YWCA. Erica cautiously attended counselling services.
After years of silence, she was finally sharing her secrets. She didn’t know what to expect but
what happened in that building was truly life-changing.

“| felt validated for the first time. They understood me in a way that no one else could. | told
them everything and they didn’t think | was crazy.”

As part of her counselling, one of the first things they did was create a safety plan. Erica felt a
peace of mind she hadn’t known in years.

The YWCA has also provided Erica with legal support, financial advice; and even years later,
she is still accessing supports from the YWCA through their START program.

(hyperlink: https://ywcapeterborough.org/get-help/start/ )

“The YWCA saved my life. It is a place where | belong.”

Today, Erica shares her story with others as a way of offering support. It's not easy to be
publicly vulnerable and to relive her horrific experiences; but she believes if she can help one
person, it's worth it. When asked what advice she would share with someone in a similar
situation, she instantly replied:

“Don't ever think you are too weak to handle it. Trust your inner strength. You are never, ever
alone.”

United Way Peterborough & District provides long-term priority funding to the YWCA, along with
22 other programs and services in our community.
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Where your dollars go...

80 cents of every dollar raised
by United Way is invested in our community.

Direct by donors to
'O charities of their choice.

», Neighbourhood and
/O Innovation funding.

o, Charitable programs
36 /O guided by United Way.

Partner Agency
55% Funding.

United Way

Peterborough & District

80% 20%

United Way makes a lasting impact by investing in Fundraising
collaboration, change initiatives and partner agencies. costs

All information based on Audited Financials.
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Your role as Employee Campaign Co-ordinator (ECC)
Welcome to the team!

Workplace campaigns account for well over half of our campaign achievement and ECCs
(Employee Campaign Coordinators) are an integral part of the United Way Campaign. You are
the go-to person. The one who assembles a team, creates a plan, and acts as an ‘ambassador’
for United Way. We would like to take a moment to thank you for the job you are about to do.

As an ECC your responsibilities
include:

1. Learn about United Way
Peterborough & District

2. Build your team

3. Analyze, develop an Action Plan,
and goal set!

4. Kick off and Canvass
5. Hold Special Events
6. Wrap-up, Recognition and

Evaluation

Benefits to you:

1. Opportunity to learn/develop
leadership skills

Lead a project from start to end
Develop fundraising skills

Get to know your colleagues/network

Gain knowledge of other divisions/departments of your organization
Make a difference in the lives of people in your community!

Volunteers at the City of Peterborough’s 2016 Campaign Launch!

o0k wnN

We are here to help!

United Way staff and reps are an important tool, and we are here to support you every step of
the way! If you cannot remember who your staff support is email office@uwpeterborough.ca
with your name and workplace and we will connect you.

Find everything you need online at www.uwpeterborough.ca/how-to-help/run-a-workplace-

campaign/ including:
e Videos

e Posters
e Success stories

e Campaign ideas
e Training information
e Additional info on the work of UWP
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Elevator Pitch

Life is complicated — for the family living in
poverty, the child struggling in school, or the
person living with a mental illness — there is
often no single way to move forward. When you
give to United Way you're working with us to
invest in programs with a wide range of impacts
on local people and local lives.

United Way researches where our community is
most vulnerable and then invest in programs
and form partnerships to prevent social issues
from becoming crises.

A gift to United Way Peterborough & District is the gift that helps the most.

The Longer Version

By giving to United Way, you chose to pool your contribution with thousands of others so that
United Way can make significant financial investments in solutions that get results. Other
benefits of giving to United Way include:

United Way has one of the lowest costs of fundraising of any not-for-profit organization.
This is accomplished through the involvement of volunteers at all levels of the
operation...governance, fundraising, community building and fund distribution. In addition, we
use donated services and supplies wherever possible, and negotiate substantial discounts on
items we purchase.

United Way simplifies your charitable giving. One gift to United Way supports the critical
programs and services of our 16 partner agencies. A single annual donation to United Way may
be the only gift you need to make to support the causes closest to your heart.

We invest your donations wisely. United Way dollars are invested only in organizations that
meet stringent guidelines and expectations regarding organizational operation and financial
management. Agencies are reviewed annually to ensure that they continue to meet these
conditions. You can depend on the quality of United Way funded agencies!

Donating to United Way is convenient. You can donate online at www.uwpeterborough.ca,
by payroll deduction, pre-authorized cheque, MasterCard, Visa, cash or cheque to make your
United Way contribution.

United Way offers a full choice in donor options. Most individuals entrust their gift to the
United Way Community Fund, allowing experienced volunteers and professional staff to
determine where their dollars will have the greatest impact. Donors can also direct their gift to
any registered charity in Canada or to another United Way.

Giving to United Way helps approximately 60,000 people in Peterborough County and
City. Chances are, United Way has helped someone you know.

. Give. Volunteer. Act.


http://www.uwpeterborough.ca/

Employee Campaign Co-ordinator Handbook

Your donation will be used to:

“| can’t afford to donate enough to

e Ensure that basic needs are met make a difference”

Your donation provides access to nutritious and

affordable food: builds knowledge and skills regarding  [iitaae At sl

create the largest impact possible:

food literacy, nutrition, preparation and use; supports
individuals and families to secure and maintain stable
housing; and provides training in the fundamentals of
financial literacy and financial management.

Help youth realize their potential through
education and life skills support

Your donation provides mentorship, recreation, and
education support for youth at risk; promotes
employment readiness for youth facing barriers to
employment; and ensures that at risk youth are
provided shelter and support for a brighter future.

Support healthy aging for older adults
Your donation helps older, often isolated, individuals
maintain their quality of life and remain in their own

$2 per pay helps a family find
stable and suitable housing

$5 per pay helps a family member
to support a loved one living with a
EENESS

$10 per pay provides healthy agin

programs to help a senior stay in
their home longer

$15 per pay (approx. $1 a day)
helps a person struggling with
unemployment to gain the skills
needed to find a job

home safely, independently, and comfortably. e _
Each individual’s gift, no matter how

big or small, makes a difference in

o Help parents provide a nurturing environment for our community!

their children

Your donation builds leadership, parenting, and

coping skills within vulnerable families; provide

parents with the necessary skills to support personal
and vocational success; and help individuals of working-
age are able to secure meaningful and fulfilling employment.

If your company matches gifts, mention
each gift has double the impact!

e Build avibrant community where every individual has the opportunity to
experience personal safety and wellbeing

Your donation promotes resilience and recovery for those living with a mental health
issue or an addiction; support those affected by violence or trauma and promote safety
in relationships; and assist newcomers and others entering the community to settle
successfully.
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How to Run a Campaign
Build your team

Obtain Support from Management
Successful workplace campaigns need a
strong endorsement from management and
labour (where applicable). By agreeing to a
campaign, your CEO/senior manager/union
leader has already indicated an interest in
supporting United Way and our community.
Encourage them to take an active and
visible role in your workplace campaign.
Some examples may include:

e Sending a personalized message to
each employee encouraging
participation

e Attending and/or speaking at your
events such as launch

e Approving the necessary time
needed to plan and implement your
campaign

= MiedWay UnibedWay UnibedW

Trent University’'s UW Committee at their BBQ launch

Recruit a campaign team and canvassers

Start this process early. Forming a committee with a blend of new and returning members will
encourage new ideas while maintaining continuity. The size of your organization will determine
how many members your committee will need and what their individual functions will be.

To increase donors, identify any specific areas with low participation rates and try to recruit a
representative from that area as part of your committee.

Canvassers

While the Campaign Committee helps develop a plan and strategies, the canvassers are the
actual front line volunteers. An ideal number of canvassers would be 1 canvasser per 10 co-
workers. Canvassers should be familiar with the work of UWP and have access to materials and
stats to answer questions to help ensure co-workers are making an informed decision about
their charitable giving.

Effective canvassing begins with the selection of reliable, enthusiastic volunteers. Emphasize
how much their involvement would mean to you, UWP and their community. Tell them why you
think they are the best person for the job. Canvassers should be:

¢ Representative of your workplace to facilitate peer to peer canvassing

e Able to ask for a donation without being self-conscious

0 Give. Volunteer. Act.
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Analyze, develop an Action Plan, and goal set!
Review past Campaign Results

Begin your analysis by gathering information of previous campaigns. UWP can help with this.
Identify the strengths and weaknesses while identifying possible opportunities.

e How many people participated

¢ What was the average gift

e How much money was raised

e Was canvassing effective — can it be improved

e Were special events effective?

e Major recommendations for the upcoming campaign

Once you have answered these questions, you are ready to develop your own action plan!
Goal Setting

Establishing a clear goal is one of the most
important best practices in any fundraising
plan. Keep your goals realistic and
attainable, but make sure they provide a
challenge to your Campaign Team to keep
them motivated. In addition to overall
financial and participation goals, consider
setting goals or challenges for specific
departments or groups.

Goals don't always have to be purely total
amount raised. Consider the following
types of goals:

e Increasing participation rate

¢ Increasing average gift

e Increase number of leadership gifts
($1,200+)

Once a goal is decided on, publicly announce it and ensure progress is communicated via
email, thermometers and posters. Visualization of the goal will help co-workers take ownership
of it.
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Strategies for Retaining & Increasing Donors!

One of the primary objectives of almost every employee campaign is to retain and increase
donors. Here is a list of suggestions to help you accomplish this in your workplace:

****mprove Your Canvasser Training: Make sure you are sending out the most enthusiastic,
well-prepared team possible. Insist all canvassers attend training and work with your United
Way staff support.****

Face-To-Face Canvassing: People give to people, so make sure that employees are
personally “asked” to support the campaign - either one-to-one by a canvasser or during the
course of a group canvass meeting.

Focus on Retaining Donors: Let past donors know the impact of their donations. Make sure
that people feel good about giving by thanking them for their gifts.

Hold a Team Planning Session: A Team Planning session facilitated by United Way will save
you time and help you develop creative and effective strategies for retaining and increasing
donors.

Recruit a Representative Campaign Committee: The people you recruit should reflect the
general make-up of your organization, i.e., people from labour, management, support staff, each
department/floor, various ethnic/cultural backgrounds, etc. If you already have a committee,
identify areas with potential for increasing donors and actively recruit a committee member to
ensure representation from all areas.

Secure Visible Management Support: Ensure that representatives from senior
management/labour leadership are present at all key meetings and events.

Ensure that Middle Management is on Side: Present the campaign plan at management
meetings. Have your CEO issue a memo outlining how she/he plans to participate in the
campaign and listing the ways that other members of the management team can get involved.

Set a Participation Goal and Declare it Publicly: You may even want to build it into your
campaign theme. Alternatively you can publicize the number of donors you are aiming for.

Personalize all Pledge Cards: It is much more difficult to ignore a form that has your name on
it than one that is generic.

Focus More on Pledge Card Canvassing: (particularly on leadership and payroll deduction)
and less on special events.

Give Every Employee the Opportunity to Participate: Ensure that all employees are being
asked for their support (i.e., part-time, contract, unionized, management, support staff, shift
workers, home-based workers, retirees, new hires, field employees, etc.).

Regain Lapsed Donors: Identify employees who did not donate last year, but did contribute in
the past. Approach them and find out why they didn’t contribute - it could be that they just
weren’t asked.
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Welcome New Donors: Develop a special “welcome program” for new donors. This could
involve a special “thank you draw for first-time donors”, a special thank you letter or a personal
thank you from a long-time donor.

Ask for 100% Return of Pledge Cards: Request that all employees return their pledge cards
whether or not they decide to donate. This will simplify tracking, help maintain confidentiality and
likely result in some additional donations.

Offer Early Bird Incentive Prizes: This is a great incentive for donors to submit their pledge
cards by a specified deadline. (One of the most popular incentives is a draw for time off work
with pay).

Re-Canvass: If you don't get the results you expected the first time around, then re-canvass
employees using some of the techniques described in the Best Practices section of this guide.

Implement a Participation Challenge between departments, floors or locations within your
organization, or challenge another organization within your industry/sector.

Kick off and Canvas

Kick Off

It is very important that every United Way campaign have a definite beginning and an end. Kick
off can be an event, a publicity blitz, or simply something fun and out of the ordinary that signals
the start of your campaign. Remember the kick off should be an awareness event, not a
fundraiser. It can jeopardize the results of your campaign if it is used as a fundraiser.

Here are a few ideas that have been successful:

o Place a balloon at each employee’s work station, along with his/her United Way pledge
form, a United Way information brochure and some key facts about your campaign (i.e.
goals, canvassing dates, special events, etc.).

o Position senior management at each entrance to greet people and hand out free
coffee/balloons as people come into work.

e Hold a pancake breakfast or barbecue lunch where senior management/union
executives act as celebrity chefs. Try to get all ingredients donated and provide food to
employees for free.

¢ Hold group meetings to introduce the campaign and show the United Way video. Hand
out free bags of popcorn as people enter the sessions.

¢ Invite a United Way Speaker from our Speakers Bureau program to present on the life
changing impact of United Way and its’ PartnerAgencies in our community.

¢ Launch a publicity blitz. Mobilize a team to display posters, thermometers and any
promotional material in prominent places throughout your organization.

e Send out an endorsement memo to all employees from your CEO, President, etc.
outlining the highlights of your campaign and asking for full support.

Whatever you decide to do for your kick-off, be sure that it reaches every employee and it is an
event that is well-publicized and appeals to a broad range of your employees.
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Canvassing

An effective canvass is the single most important element of your campaign/ Whether you
canvass each employee individually, or hold a group canvassing session with one on one follow
up, it is important that each employee be approached individually and followed up with!

Canvassing should have a definite time frame with a fairly short turnaround (1-2 weeks) and
should take place before any special events. Having a strong reporting and monitoring system
in place will help you track your progress and allow you time for planning a re-canvass is goals
are not met.

The Ask

Types of Asks

Make your own donation first — it is much easier to ask others to give when you have done so
yourself! Begin by canvassing people you know, it is a great way to get comfortable with the ask
and build your confidence.

Here are approaches for canvassing:

One to One

A canvasser personally connects with a fellow employee. When employees are asked to
contribute by a peer, it is more meaningful. Peer canvassing is advisable at every level of the
organization and is preferable where employees are spread over a large area and it is difficult to
get everyone together.

Group

Pledge forms are distributed following a presentation, an effective and efficient method,
ensuring everyone receives the same message. Your canvasser team still has a one-to-one role
to play in these situations by encouraging employees to attend all presentations and following
up with those who were not present.

Combination

Similar to a group canvass, a presentation is held but pledge forms are not distributed, allowing
Canvassers to perform a one-to-one follow-up with each employee. Canvassing should be done
immediately following the presentation.

Mail

Pledge forms are distributed by mail. While the personal approach is the most effective method
of canvassing, certain work situations (i.e. field workers and retirees) necessitate the use of a
mail approach to effectively reach all employees. Experience shows that the most effective mail
solicitations are conducted as a separate communication and not included in pay envelopes.
Many campaigns incorporate a personal phone call to follow-up on outstanding donations.
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Sample Ask

The number one reason people do not give is that they were not asked! Make sure every

employee was asked to participate, face to face when possible.

Know your campaign details:

When is your campaign beginning/ending
Tell them about the exciting events you have

planned (and about the access pass if you are SAMPLE ASK
using this incentive).
e Share your campaign goal “| just wanted to come by and drop off this
United Way pledge form and some
Be prepared for questions and concerns information about some key United Way-
e Familiarize yourself with UWP and our work supported programs that are happening right

Arm yourself with our FAQ (included in this S0 i) S 0 ) (S0 4 IS,

guidebook)

Your gifts make a difference right here in our
If you don’t know the answer or are not neighbourhood. To help the most people, we
comfortable answering the question, offer to are striving for GOAL (amount or

get back to them and send along the question participation level).

to your UWP staff support. It's ok not to know!

If you have any questions about United Way

Make the ask please let me know. Thank you for your

; : : o
Find out their interests and connect them to thoughtful consideration to pledge this year!

United Way
One on one and peer to peer is the best way to ask

Tips for making the ask

Be positive
A smile can go a long way

Ask co-workers you know first
Start by approaching the people you're most comfortable with first. You'll gain
confidence and be ready to approach those you don’t know well after

Highlight the important of each gift
Talk about the impact of each individual’s gift and the difference it makes in the
community

Mention the ease of giving

Encourage giving through payroll. Emphasize how their gift can be spread over 24 or 26
pay periods. Tell them that their payroll gift is recorded on their T4 so it's easy at tax
time.

Contributing is voluntary

Share your enthusiasm and be a resource to help your co-worker make an informed
decision about giving.
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Tips for promoting pledge card giving:

e Create ‘passport’ to all events for those
who return pledge form early

e Reserved parking spots

e Lunch in the boardroom with the CEO

e Company promotional items

e Extra break/ shortened work day/ Friday
afternoon off

e Free oil change

e Free assistance with personal income
tax preparation from your accounting
department

¢ Birthday vacation day

o Atravelling trophy that does to the
department with the highest participation

e Dress down days

¢ Provide certificates for free coffee for a
week

e Provide certificates for a free meal if an
in-house cafeteria is available

e Spring cleaning or housekeeping service
coupon

A “make your own ice cream sundae”
party

Trade your job with the senior
manager of your choice for a day
Hand out pledge cards at the kick-off
and encourage return of the pledge
card at the end of the event to be
entered into a draw for a prize. A
donation must not be required in
order to be eligible for the draw
Encourage all staff members to
submit their pledge form even if they
are not donating to ensure that the
organization can get an accurate
sense of their participation rate
Create visual representation
recognizing people who have
donated. The visual recognition
encouraged other employees to make
a donation

* Where the donor received an item, privilege, or other benefit in return for a donation, the value of the benefit
may not exceed the lesser of $75 or 10% of the donation amount. For more information, visit cra-arc.gc.ca.

WHAT DOES

LOCAL LOVE

LOOK LIKE?
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Special Events

Special events create excitement and awareness for your campaign. They are a good
complement to your campaign but should never be a replacement for pledge form canvassing.

Some things to consider when planning a special event:

What would we like to accomplish with this event? Raise money? Raise awareness?
Boost employee morale?

Have we tried this event in the past? Was it successful? How many employees
participated? How much money did it raise?

What is our financial goal for this event?

How much time will be required to organize the event? What other resources are
required, i.e. money, equipment, volunteers, etc.

Who will organize the event?

Where will the event be held?

How will the event be publicized?

Is special approval or a license required?

Is a back-up plan or rain date required?

Special events should take place after the initial employee canvass because small donations at
a Special Event (a $2 cookie at a bake sale) should not replace pledge form donations ($2/pay).

£

».‘b- - ‘

T

o R

UWP CEO Jim Russell drops the puck at BDO'’s annual hockey tournament fundraiser
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Special Events — putting the fun in fundraising

Special Events are a fantastic way to create awareness, infuse your workplace with energy, and boost
employee morale. They certainly can raise money, but the real value in special events is the excitement
and momentum they create for your annual United Way workplace campaign.

Agency Speaker

Arrange for a member of United Way's Speakers’ Bureau to attend a departmental meeting or coffee
break. Most presentations take about 10 minutes and it's a great way to learn about our community.

Agency Tours

Arrange for your workplace committee, canvassers or small groups of employees to tour United Way
agency partners see first-hand the work they do in our community. Tours take as little as 30 minutes.

Auctions Auction your employees’ special talents as prizes. Guitar lessons, cook dinner, valet parking, or buying &
(Services) delivering coffee everyday for a week for example.
Auctions Employees and/or departments can donate baskets or prizes to the auction. Employees write their bid on

(Silent/Live or Email)

a bidding sheet (Silent/email), or have a Guest Auctioneer and use paddles to bid (Live).

Bake / Book / Garage Sale

Always fun to shop! All proceeds donated to United Way.

BBQ Lunch or Breakfast

Executive Chefs serve breakfast or lunch to kick off your campaign. Arrange for someone from United
Way to come and join in the fun.

Bowling

At the end of the hall or playing the real thing.

Carnival / Mardi Gras /Vegas

Employees pay to play a variety of games and/or they can win “starter” chips with every $5, $10, etc.
pledge made.

Car Race / Horserace

Build a large display of a racetrack with cars or horses representing each department. Cars/horses will
advance around the track as dollars and/or participation rates increase in each department.

Car Wash

Executives and volunteers wash cars in the company parking lot over the lunch hour to maximize
employee participation. Charge a flat minimal fee.

Casual / Jean Days

Charge a donation fee to wear jeans on Friday or free when you return your pledge form. “I'm Dressed
This Way for United Way"” stickers easily identify participants.

Celebration Hold a Celebration at the end of your campaign to thank all your volunteers and donors and celebrate
your success!
Chili Cook-off Co-workers compete for bragging rights for the best chilil Charge a small fee per bowl and include rolls for

lunch.

Coffee Cart

Executives and/or Canvassers hand out free coffee and/or donuts as they distribute pledge forms and
brochures. This event is great for workplaces that employ shift workers or those who can't leave their
desk for traditional events.

Cookbook

Compile a cookbook of employee recipes and sell to raise money for United Way.

Crossword Puzzle

To create awareness, generate a crossword puzzle using clues and answers from United Way's website.
Award small prizes to the person who answers all questions correctly.

Dance Lessons

Talented employees offer to teach dance, yoga or aerobic lessons for a small fee with all proceeds to
United Way.

Day of Caring

Help out at a United Way agency during the week or on a weekend. Jobs may include painting, building a
fence, planting gardens, BBQ's, etc. These can be arranged by United Way.

Dress Up Days

Wear RED for United Way or dress according to a specific theme to build energy and excitement.

Dunk Tank

Employees pay a small fee to dunk their favourite Executive! Yes, you can rent Dunk Tanks!

Elevator Toll

Charge a toll for anyone using the elevator on a particular day of the campaign. Hand out “tickets” with
United Way facts to create awareness while raising money at the same time.
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Jail & Bail Employees pay a small bail to free their favourite Executive from “jail”! Advertise all proceeds to United
Way.
Lunch Executive Chefs serve lunch to kick off your campaign.

Lunch & Learn

Leading up to your campaign, offer free information sessions during the lunch hour. Arrange for an
Agency Speaker to present. Encourage employees to bring their own lunch.

Office Olympics or Mini-Golf

Schedule noon hour events each day during your campaign to promote team spirit and encourage inter-
departmental competition. Charge a flat fee per team and donate proceeds to United Way.

Piggy Bank Challenge

Groups decorate piggy banks. Have a best dressed pig competition or fattest pig with the most dollars.
Piggy banks then used for employees to drop-off their change during campaign. Alternately, have
collection jars beside cash registers or vending machines and collect donations all year long.

Pie Throwing Competition

Pay to throw a pie in your favourite Executive’s face!

Pizza Night

Free pizza for that 2 am shift. Arrange an Agency Speaker to raise awareness (yes, even at 2am!).

Potluck Lunch

Promotes team spirit.

Scavenger Hunt

Schedule during the noon hour to promote team spirit and encourage inter-departmental competition.
Charge a flat fee per team and donate proceeds to United Way.

Shoe Shine

Executives shine shoes in exchange for a small donation.

Spelling Bee

Employees vs. Management. Use United Way words (messaging, agency names, etc), to create
awareness and promote team spirit.

Talent Show / Karaoke

Encourage employees to compete for the title of “Workplace Idol”. Executives or Local Celebrities can
guest judge.

Themed Events

Coincide your campaign and/or event with the current season or holiday (Back to School, Thanksgiving,
Halloween).

Trivia

Include questions about United Way and your own workplace campaign to create awareness. Award
United Way merchandise to the person who answers all questions correctly.

Ugly Sweater Day / Ugly Tie Day

Employees can vote on their favourite (or “ugliest”), use as a fun event.

Video Game Tournament

Individuals or teams pay to play faves like Guitar Hero, Rockband and Wii Olympics. Teams can dress
the part.

Offering free admission, charging a minimal fee for special events is a great way to ensure employees still
have the capacity to support the annual campaign and help you reach your goal.

Better yet, why not use the donor’s completed pledge form as an entry ticket to a special event!

Nickel-and-dimed vs. pledge-based

Nickel-and-dimed: Betty pays $5 to enter into a Jays game draw, $8 for raffle tickets,
and $2 for dress down Fridays. Since Betty has already made 3 donations she does not
submit a pledge form.

Total donation = $15

Pledge-based: Betty fills out her pledge form to get an All Access Passport, which
includes an entry into the draw, 5 raffle tickets, and access to dress down Fridays.
Betty pledges $1/day = $365 gift and freely enjoys all the fun

Extra impact for our community = $350!

2 Give. Volunteer. Act.



Employee Campaign Co-ordinator Handbook

Wrap Up, Recognition and Evaluation

Wrap Up and Recognition

Just as the beginning of your campaign was marked by a kick-off, the end should be signalled
by a wrap-up.

Your wrap-up should:

Announce the end of your campaign
Communicate your campaign achievements (dollars, participation, etc.)
Thank donors and recognize your campaign volunteers

You can mark the wrap-up of your campaign in a variety of ways.
Here are a few suggestions:

Hold a wrap-up meeting for all employees to announce results and thank participants.
Arrange to have a cheque presented to United Way. Take a photo for your employee
newsletter.

Hold a wrap-up reception in a central location (if your workplace has multiple locations).
If you have an executive boardroom or dining room which is not widely accessible to
employees, try to hold the reception there as a “perk”.

Organize a wrap-up ceremony in your cafeteria/lunchroom during peak period. Invite all
canvassers and senior management/union leadership. Distribute canvasser certificates
at that time.

Print a special Campaign Newsletter to announce your results and recognize volunteers,
sponsors etc. This is a great opportunity to include any photos taken during the course
of the campaign.

Debrief/Evaluation
It is important to reflect on what worked and what didn't at the end of your campaign. We are
happy to facilitate and take notes at a debrief session.

Celebrate your campaign results!
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Union Involvement

United Way and organized Labour have a strong and long-standing partnership. If your
workplace is unionized, run a joint union and management campaign. Here are some tips that
you should use in your campaign:

Include Union Representation

Ask the unions to appoint a campaign representative. Ideally this person should be part of the
union executive and a co-chair of the campaign. Union campaign representatives help secure
joint union/management endorsements and assist in formulating strategies and campaign
events that appeal to union members.

National Union and joint union/management endorsements

Use national and local union endorsement letters to build support for your campaign. These
letters show solidarity between national and provincial unions and United Way. A joint
union/management endorsement letter shows a similar level of support between the local
union(s) and employers.

Ask your staff support if you are interested
in an example of a union endorsement
letter. Ask the employer and unionized
executive to sign the joint
union/management letter endorsing your
campaign. Distribute the letters to all union
and non-union members.

Labour-focused presentations

Appeal to social advocacy and justice as
well as charitable giving when
presentations to a unionized work
environment. Ask your staff support for
ideas and assistance with these
presentations.

Recognition

Include union logos on all marketing materials produced in-house with a line noting sponsorship
from unions, if applicable. Use union banners/flags at departmental and cross-departmental
events.

At events, verbally credit both union and management support of the campaign. Ensure
management credits union support of the campaign.

Examples of organized Labour and United Way Partnership in Peterborough City &
County:

e Advocating for 15 and Fairness

e Tampon Tuesday

e Basic Income Guarantee joint submission
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Campaign Materials

The following is a list of promotional materials that will be available for your workplace
campaign. Please refer to this list while planning your campaign. Your United Way
Representative will help you with your order.

Available to Have Available to borrow Be a leader.
e Pledge forms e Pop up banner Change a life.
e Posters e OQutdoor flags Give $100 a month.
e Videos e Aprons
e Balloons o Staff members Making an annual donation of
e ‘I donated’ Stickers $1,200 or more to United

Way Peterborough & District
distinguishes you as a
leadership donor.

Completing and Submitting Pledge Forms

The United Way Peterborough & District pledge form has four sections to be completed by the
donor (employee).

Section 1 — Contact Information
o Please ensure all information is filled out legibly
e Some ECCs choose to personalize this section for their coworkers by printing labels with
the employee information and sticking it to section 1, making it easier to complete and
track returned pledge forms

Section 2 — Donation

¢ Donor chooses giving method —
Payroll deduction is the easiest way to
' donate!

¢ Donations of $1,200+ ($100/month)
will make you a Community Leader
and you will receive recognition in the
UWP Annual Report. If the donor
would like to be recognized for their
Leadership gift, fill out section 3

Section 3 — Recognition
e If the donor is giving $1,200+ please
ensure this section is filled out

Section 4 — Payroll Deductions

e The serrated section of the pledge form should be completed by everyone who chooses
to give through payroll
¢ Remove this section of the pledge form and forward to the payroll department
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Put your money where your heart is

If the donor is especially passionate about a certain cause they can direct all or part of their
donation to a specific outcome priority for UWP.

The donor can also designate their gift to any registered Canadian charity.

On the back of the pledge form you can find examples of your dollar at work! Use these to
inspire your donors and show the specific impact their gift can have.

Completing Campaign Envelope

Following these steps ensures that all funds are recorded correctly and your workplace is
properly credited for your campaign!

Ensure all information on the sticker in the top right corner is correct including number of
employees

Attach donations (cheques, cash, etc) to the correct pledge form so it is apparent which
donation belongs to which donor

Keep all events money separate from donor’s monies. There is a specific Special Events
envelope that all collected funds should be kept in

Glance over the pledge forms and ensure names and info are legible on the forms
Alphabetize the pledge forms — | know that it's an extra step, but when the pledge forms
are organized alphabetically (by last name) it makes life so much simpler

Completely fill out front of envelope - It's important the front break down of the envelope
is filled out so that if we do have to do some investigative work to determine what dollars
are what, that we have a starting point
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Media Relations

If you are having an event and want to invite media to attend and maybe even have it appear in
the news, use the following to help!

1. Build alocal media list

On an excel spreadsheet, compile a list of newsroom contacts — name of publication,
name of reporter/editor or news director, phone number and current email list is all that
is really required. Update your list every 6 months, or if you know that a reporter or editor
or news director has changed.

2. Media Advisory

A media advisory is like an invitation to the media to attend an event you are holding. It
should answer the five basic questions reporters or assignment editors need to know:
Who, What, When, Where and Why.

WHO - the name of your organization — best if the media advisory is on your
organization’s letterhead

WHAT - is the event an hour speech, a games day, a bbqg, a hockey game, baseball
game

WHEN - The date and time of the event — best to give them the time frame for the whole
event, but also an optimal time to come for a photo or to speak to the key note speaker.
For example if you are having a games day, reporters/photographers cannot spend a
whole day at your event, so if there are key times when many activities will be
happening, advise the media in the advisory

WHERE: Location of the event — and if it is not where your organization is located
ensure you give the location and address of the event. If you are located in a big
institution give the media a room name or number

WHY — if the event is raising money for the United Way of Peterborough, indicate that in
the advisory

IMPORTANT - provide the media with the name and telephone number of a contact
within your organization.

3. Media Release

This is an article that you write answering the questions of Who, What, When, Where
and Why for the media, or what happened at the event. You can either have a media
release prepared in advance to give the reporter/photographer when they show up at
your event. It answers in more details the background information about the event.

If the event is a fundraiser, or no media show up, you can email the release and attach a
decent photo with the total amount raised, number of participants, etc.
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FREQUENTLY ASKED QUESTIONS

Why should | donate to United Way Peterborough & District?

A single donation to United Way Peterborough means you are helping 16 local organizations to
create hope and possibility for 60,000 people living in our community. Together, we make a
difference every single day. Life is complicated -- for the family living in poverty, the child
struggling in school or the person living with a mental illness — there is often no single way to
move forward. Our funding provides relief when basic needs such as food or shelter are
nowhere to be found while also creating hope by helping job seekers to find work and youth to
go on to graduate. These are only a few of the ways your donation creates change. When you
give to United Way you are changing lives.

Where does my money go?

Our work is focused on two priority areas -- moving people from poverty to possibility and
creating healthy and strong communities. To learn more about our work in these areas, please
keep reading.

Moving People from Poverty to Possibility
We are committed to ensuring basic needs are met by investing services that address the
following:
o People have access to safe, affordable, and nutritious food.
e People have improved housing stability.
e Seniors and individuals of working-age have the capacity to manage personal
finances and build assets.

We are committed to equal access to opportunity and prosperity for individuals and families by
investing in programs that address the following:

e Children & youth are able to achieve their education and training goals.

e Parents are supported to provide a nurturing environment for their children.

o People have the necessary skills to support personal and vocational success.

¢ Individuals of working-age are able to secure meaningful and fulfilling employment.

Building Strong, Healthy Communities
We are working to create a community where everyone is supported and belongs by investing in
initiatives that ensure the following:

e Older adults are able to remain in their homes longer.

¢ Individuals and families affected by mental iliness or addiction receive treatment and

support.
e Survivors of violence or trauma are supported to recover and rebuild their lives.
e People are supported to build a sense of belonging and improve well-being.

Why would | give through United Way Peterborough & District when | can give directly to
an agency?

When you give to United Way Peterborough, you are supporting more than one individual
cause. You are supporting a big picture perspective that takes the needs of an entire community
into account. Our most vulnerable residents are dealing with complex and interconnected
issues. You can support these individuals by helping to fund a range of local programs and
services that create a circle of care, providing both immediate and long-term support.
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How are Partner Agencies selected and funding amounts decided?

We use a comprehensive allocation process to make decisions about where to invest donor
dollars in our community. We begin with establishing an evidence-based model for building a
strong community and alleviating pressing social issues. We then assess the suitability,
alignment, and effectiveness of an organization’s ability to deliver on that vision. All applications
are scored and assessed by a panel of volunteers and experts in areas such as finance,
organizational management, and community development. These recommendations are then
further vetted by our Community Impact Committee with final approval coming from our Board of
Directors. But the work doesn’t stop there! United way Peterborough also monitors funded
organizations to ensure ongoing operational effectiveness and achievement of funded
outcomes. This process is a core principal of our work as we believe that donor dollars have to
be invested wisely for the greatest impact in our community.

Why aren't all agencies a part of United Way Peterborough & District?

There are many important programs in the community responding to individual and family
needs. Our ongoing support of agencies is a business decision that involves a long-term
financial commitment. In order to continue that support, we must make decisions that keep us
within our financial abilities. The number of agencies or programs funded depends on campaign
dollars raised.

How long is funding provided to agencies?
Our intent is to be focused in our funding and to fund deeply over time. Our belief is this
approach has the best chance of realizing impact in our community. Our funding model features
three distinct funding streams:

* Long Term Fund: core funding over 5 years (75% of community investment dollars)

* Innovation Fund: project funding up to 2 years (20% of community investment dollars)

* Neighbourhood Fund: short term local funding (5% of community investment dollars)

Why do some agencies have their own fundraising drives?

United Way does not fund the entire budget of any of our agencies. All agencies are
encouraged to seek out a variety of funding sources. For major expenses and initiatives, such
as large-scale renovation, agencies often conduct their own fundraising drives.

Do funds raised by United Way Peterborough & District stay in the community?

Your investment goes far, but not far away! Unless directed by the donor to another United Way
or registered charity, all donations stay right here in the City and County of Peterborough to help
address the key social issues identified by our community.

How much of my donation does UWP use for fundraising and administration costs?
Fundraising costs represent 13% of the total funds raised and administrative overhead is only
7%. This means that 80 cents of every dollar raised is returned to the community. By
comparison, the Canada Revenue Agency (CRA) considers 35% to be an acceptable standard.
Every dollar donated and every dollar spent is accounted for in our independently audited
financial statements contained in our annual report.

In addition to running a workplace campaign, how can | support United Way?
Organizations can become engaged in United Way'’s work beyond running a workplace
campaign by making a corporate donation; participating in United Way events; seconding or
sponsoring an individual to the Sponsored Employee Program; special event sponsorships; Gift-
in-Kind donations; and professional service contributions.
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Share that you care.
Visit our social media channels to celebrate your UWP
campaign with the community.

#WeArePossibility e
#ChangeALife O
#LocalLove

36



	1. Title Page
	2. Vision and Mission DONE
	2b. Megan Murphy bio
	3b. Investing for Impact DONE
	“I am not a victim. I am a survivor.”
	“She is my angel.”
	“I felt validated for the first time. They understood me in a way that no one else could. I told them everything and they didn’t think I was crazy.”

	“Don’t ever think you are too weak to handle it. Trust your inner strength. You are never, ever alone.”


	4. Where dollars go DONE
	5a. ECC Role
	5b. Elevator Speech DONE
	6. How to Run A Campaign DONE
	7. Union Involvement DONE
	8. Campaign Materials Completing Envelope DONE
	8b. Media Relations
	9. FAQ DONE
	Why would I give through United Way Peterborough & District when I can give directly to an agency?
	Why aren't all agencies a part of United Way Peterborough & District?
	Do funds raised by United Way Peterborough & District stay in the community?

	10. Back Page DONE
	Blank Page



